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Statspeak: Urban Palate
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Lunch is taking over dinner in popularity for dining out during the weekends while luxury standalones are
giving hotels stiff competition with their increasing popularity, says a study carried out this year and titled "How
India eats out". The study, conducted by table reservation service Dineout, also suggests urban India wants a
taste of something that's not run-of-the-mill

A TASTE FOR THE UNCONVENTIONAL
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